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Introduction 

In the early 2010s, India saw a rise in smartphone and internet use, especially among the youth. This 

increase led to more public involvement through digital platforms. The 2011 anti-corruption movement 

led by Anna Hazare became a key moment where social media worked hand-in-hand with public protests. 

People used these platforms not just for information, but to take part in discussions and actions. This 
paper looks at how the movement grew within the social and political context of India. 

 

 

Objectives of the Study: 
1. To study the role of social media in increasing civic engagement during the 2011–12 anti-corruption 

movement. 

2. To assess how online platforms helped make the Anna Hazare campaign more visible and widely 
supported. 

3. To understand what digital activism means for democracy and public discussions. 

Research Methodology: 
This is a descriptive study based on secondary data. Information has been collected from academic 

journals, online archives, news reports, campaign documents, and social media data. The focus is on key 

events during the India Against Corruption movement that became popular through digital platforms. 

Social Media and the Anna Hazare Campaign: 
The IAC movement quickly grew due to the use of social media. Leaders like Anna Hazare, Arvind 

Kejriwal, and Kiran Bedi used Facebook and Twitter to share updates, encourage protests, and respond to 

government statements. Hashtags like #IndiaAgainstCorruption became popular and were noticed by 

media both in India and abroad. 

The Facebook page ‘India Against Corruption’ gained over 800,000 followers in a short time. Videos of 

Hazare’s speeches on YouTube were viewed millions of times. Social media helped people organize local 

protests and marches across many Indian cities using WhatsApp and SMS. 

Supporting Data and Observations: 

• Internet users in India rose from 100 million in 2010 to 150 million in 2012. 

• Facebook users grew from 8 million in 2010 to over 45 million in 2012—a 462% increase. 

• The IAC Facebook page had more than 820,000 followers in 2011–12, with over 110,000 interactions 

during key protest days like August 16, 2011. 

• On Twitter, hashtags like #IndiaAgainstCorruption saw more than 25,000 tweets on protest days. 

• Protest videos on YouTube received over 10 million views and were shared in different regional 

languages. 

• Google Trends showed high search interest in ‘Anna Hazare’, ‘Lokpal’, and ‘corruption in India’ in 

August 2011. 

• A petition on Change.org in support of the Jan Lokpal Bill gathered over 1.2 million digital signatures. 

• More than 600 protests and marches were held in over 80 cities, mostly organized through social media. 

Table 1: Growth of Internet and Social Media Usage in India (2010–2012) 

Year Internet Users 

(millions) 

Facebook Users 

(millions) 

% Growth in 

Facebook Users 

2010 100 8 - 

2012 150 45 462% 
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Table 2: Online Engagement Metrics During IAC Movement 

Platform Metric Value 

Facebook Followers on IAC Page 820,000+ 

Facebook Peak Engagement (Aug 16, 

2011) 

110,000+ 

Twitter Peak Daily Tweet Volume 25,000+ tweets 

YouTube Combined Views 10 million+ 

Google Trends Peak Search Terms ‘Anna Hazare’, ‘Lokpal’ 

Change.org Petition Signatures 1.2 million+ 

Table 3: Offline Mobilization Enabled by Social Media 

Metric Value 

Number of Protests 600+ 

Cities Covered 80 

Coordination Tools SMS, WhatsApp, Facebook 

Graph 1: Online Activity Peaks During Protests (August 2011) 

 

 

Conclusion: 
The 2011–12 Anna Hazare movement showed the strong link between digital engagement and real-world 

action. Social media became a tool for people to raise their voices, join protests, and share information. 

The movement set a new direction for civic participation in India. However, for such digital efforts to 
continue, there is a need for responsive institutions, better digital education, and ethical use of these 

platforms. 
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